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ABSTRAK 
 
Penelitian ini membahas mengenai perkembangan industri spa di indonesia yang meningkat 
pertahunnya sebesar 7% stelah India dan China. Selain itu bertujuan untuk menguji pengaruh 
word of mouth dan harga diskon terhadap keputusan pembelian jasa spa di Jakarta. Penelitian ini 
menggunakan data primer yang berasal dari 200 responden yang pernah mengunjungi jasa spa 
dalam tiga bulan terakhir. Data dikumpulkan melalui penyebaran kuesioner dengan 
menggunakan teknik non probability sampling.  
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ABSTRACT 
 
This research discusses the growth of spa industry in Indonesia which increased by 7% per year 
after India and China. In addition to examine the effect of word of mouth and discount price on 
purchase decision  spa industry in Jakarta. This research uses primary data from 200 
respondents who visited salon and spa in last three months. The data were collected through 
questionnaires using non probability sampling technique. The results which were analyzed by 
using simple and multiple linear regression showed that word of mouth and discount price has 
positive and significant effect on purchase decision in spa services.  
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